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TRENDS TRANSLATED AT RETAIL 


here’s long been talk 

about how quickly the 

trends filter down, 
particularly since the advent 
of the Internet and digital 
photography. In this still 
shaky economy, with a weak- 
ened dollar, the consumer is 
even more resistant to paying 
for original designer items: 
For those who can’t or won’t 
pay for the original, the de- 
signer knock-off and lower 
priced on-trend item have 
even greater appeal, becom- 


ing themselves a fashion 
statement. It was the 1990's 
when Sharon Stone made 
headlines for wearing a mod- 
est Gap turtleneck with an 
Armani ball gown skirt on the 
red carpet. Today everyone 
follows the late fashion icon 
Tina Chow who believed in 
the concept of liberally mix- 
ing the “real” with the “fake” 
long before Sharon Stone’s 
flaunting of fashion dictum. 
Indeed, retailers such as Club 


continued on page 2 





ONE-STOP SHOPPING 


INTIMA America 


Fall 2004 


usy specialty store 

retailers should defi- 

nitely consider making 
the INTIMA America trade 
show a must on their sched- 
ule. Here’s where they'll find 
many of the newest designers 
as well as some top estab- 


lished names in intimate 
apparel. FI recently made the 
rounds and was pleased to 
find some fabulous swimwear 
resources exhibiting as well. 
This show has truly become a 
one-stop shopping destina- 


continued on page 5 
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“TRENDS TRANSLATED AT RETAIL” 
continued from page 1 


Monaco, Gap and Banana 
Republic have been shopping 
destinations for foreign fash- 
ion editors for the past five 
years. Even the stars and the 
choosiest editors mix and 
match price points in the 
interest of stretching their 
clothing budgets. 


This evolutionary concept of 
buying seems to be escalating 
as costs of designer goods 
spiral at retail. In The New 
York Times, article “Fashion”, 
by Ruth La Ferla (March 23, 
2004), she states that “at 
stores like Bergdorf 
Goodman, customers are 
experiencing price jumps of 
up to 6%,” according to Rob- 
ert Burke, the store’s fashion 
director. Although, currently 
the “moderate apparel” (de- 
signers’ secondary lines, such 
as Lauren, Oscar) “remain 
unaffected”, according to Ms. 
La Ferla’s research, this fall 
designer customers can ex- 
pect at least a 20% jump in 
price for the latest goodies. 
This looming hike, coupled 
with the increasingly popular 
trend to mix and match items 
at different price levels, raises 
several questions. After at- 
tending the New York runway 
shows, FI explored two. How 
accurately are the collections 
translated across the board at 
a variety of locations ranging 
from Manhattan’s Upper East 
Side, to affluent towns in 
Fairfield County and the ritzy 
Westchester Mall? And just 
how fast can the consumer 
pick-up the latest trend at 
retail “for a price”? The an- 
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swers should give the high- 
end designers pause. 


ABOUT TOWN 


This season the color alert is 
dusty rose. Remember the 
pink taffeta /acetate brides- 
maid gown circa 1987? Yes, 
that shade, it’s everywhere. 
An accessories editor on a 
vacation in Paris last month 
reported that this is also the 
color of choice for the chic 
children in the upscale 
arrondissements of Paris. 
Further illustrating this fact is 
the selling floor of BEBE in 
New York (in the 60’s) — 
bridesmaid pink is definitely 
a headliner. The decision- 
makers at this trendy chain 
were also solidly on the 
Chanel bandwagon. Here, 
Chanel-style fabric calla lilies 
were on just about every 
sweater and knit top, as well 
as a fetching pink and navy 
top. Other notable pieces, the 
long white jacket with black 
piping; and trumpet skirts 
just like “it girl” Paris Hilton 
wore in a recent edition of Joe 
Dolci’s Star Magazine. Coco 
herself would have approved 
of the white piqué Deauville- 
style Capris on the rack. The 
skinny black racing stripe 
gives this version amodern 
edge. Bright color spectrums 
are also represented. Best in 
store are the solid coral pink 
and aqua off-the-shoulder 
stretch tops, which should sell 
well at a modest $59. Armani 
looks too were in evidence, as 
was the lady-like trend that 
surfaces every other year. A 
shopper can cover both trends 
by picking up the tweed 
peplum 1940’s style jacket for 
$158. We also found a little bit 


of Prada courtesy of the sweet 
fabric bow belts and bow 
accents on a good number of 
pieces. 


Just down the street at CLUB 
MONACO, Ralph Lauren and 
his team went with the Louis 
Vuitton look. Who would say 
“no” to the acid yellow or 
fuchsia kick pleat skirt for 
$79? The Versace look was 
also there via the shiny acid 
colored and optic white ob- 
long bags for under $100. The 
colors were straight out of 
Donatella’s latest ad cam- 
paign. For $149, there was a 
great go-everywhere safari 
“Russel” jacket to balance out 
all the bright pieces. Much 
further downtown at POOKIE 
AND SEBASTIAN (in the 
30’s) there was an explosion 
of pink, green, and aqua, as 
well as customers ranging 
from 18-40 packing the stores. 
Activity was manic at the 
register. 


We hit pay dirt back uptown 
at ZARA INTERNATIONAL, 
just across the street from 
Bloomingdale’s. The floor was 
hopping on Sunday after- 
noon. Shoppers grabbed 
Prada and Chanel look-alikes 
for a closer inspection. In 
many cases, they took things 
a step further and braved the 
dressing rooms. The folks at 
Zara are right on the money, 
there was only one “Chanel” 
fringed car wash skirt left on 
the rack. For $99, it’s a shame 
they didn’t make the skirt to 
match the adorable lettuce 
green and white sequined- 
fringed jacket. Not a detail 
was overlooked, down to the 
fabric fringe calla lily on the 


continued on page 4 


ANYTHING BUT BORING 


In our final fall 2004 roundup are some very 
memorable collections that are prim and proper, 
urban and edgy or sophisticated and sensual — 


but never boring. 


TWINKLE 
BY WENLAN 


This collection sparkles! It’s soft, 
feminine and filled with wonder- 
ful colors as well as great textures, 
including hand knits and intarsia 
knits with catchy fun images that 
compliment the innocent feeling. 
Among the favorites is a wool/ 
cashmere Swallow intarsia 
sweater worn with a green slim 
fitting cocktail skirt, which is 
complemented with the sweetest 
white hand knit pom-pom neck 
warmer; and a crimson sweater 
paired with a berry wool cocktail 
skirt — the two shades of red 
excite the eye. 


ALICE ROI 

Her collection bore her signature 
— femininity and detailed tailor- 
ing, along with a subtle sexiness. 
Most notable were the blouses, 
some with ruffles down the center 
and others with beautiful prim 
collars often topped off with a 
sleeveless sweater vest. Her prints 
stood apart from other collections. 
The wheat-print silk was one of 
the prettiest seen in a long time, as 
was “Wisteria,” a delicate laser 
cut floral. Both came as a skirt, 
dress or blouse. 


CYNTHIA STEFFE 
This collection was modern with 
touches of equestrian, Victorian 


TWINKLE 





S 


and English schoolgirl. She use 
a wide variety of fabrics includ. 
ing tweed, cashmere, velvet anc 
corduroy, in colors that were so 
— caramel, browns and greens. 
Many of the looks included 
narrow vests with corset-like 
boning worn over sweaters, 
riding pants tucked into boots, 
and long riding skirts. A favorit 
was the loden tweed prep-schoc 
blazer over a grass green cash- 
mere cardigan sporting crystal 
buttons. This paired with an 
evergreen, bridle stitched velve 
riding skirt. 


continued on page 6 
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“TRENDS TRANSLATED AT RETAIL” 
continued from page 2 


breast. (At Chanel headquar- 
ters, Karl and his team must 
be either gnashing their teeth 
or more likely, simply philo- 
sophically shrugging their 
shoulders). Nor will Prada 
fans be disappointed. There 
are tie-dye prints available in 
aqua and brown. The total 
look (circle skirt and top) 
would set you back under 
$200. Marc Jacobs makes a 
mean coat and the Zara team 
took note. As with the 
“Chanel” skirt, there was only 
one Courreges-y / Marc Jacobs 
hybrid left on the racks. The 
calf grazing A-line coat with 
triple stitching detail retails 
for a reasonable $249. It’s a 
good bet that this is the high- 
est priced item on the floor. 


A few doors down, BANANA 
REPUBLIC touted the lady- 
like trend. The overall feeling 
was right in synch with styles 
from the Perry Ellis fall 2004 
runway show — Miss Prim 
and Proper. There were some 
sexy pieces to be found 
though, such as a terrific 
white satin evening trench for 
$198. In accessories, Prada’s 
bowling bag still has legs, and 
there were some nice mesh 
leather ones for sale. 


Leaving Manhattan, it ap- 
pears that shoppers in the 
suburbs have embraced the 
Lilly Pulitzer color esthetic. 
Her joyous acid brights were 
in evidence everywhere. A 
recent Saturday afternoon 
spent trolling the 
WESTCHESTER MALL (the 
upscale Simon — owned prop- 
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erty in White Plains, NY) 
confirmed that color — in all 
shades — is definitely back. 
It’s preppy mania, circa 1980, 
just like the fashions in Lisa 
Birnbach’s Preppy Handbook 
at J. CREW. There were ma- 
dras head kerchiefs for $24 
(they had only one left) and 
espadrilles in bright colors 
with those timeless insignias, 
the dragonfly, the crocodile, 
and the lobster. These mo- 
tifs, also embroidered onto 
trousers and shorts (priced 
at $48), are reminiscent of 


outfits worn in Caddyshack. 


Perfect with polo shirts in 
tangerine, honeydew and 
“Capri” (a cheerful, clear 
pink). In women’s 
swimwear, there were some 
of Alexandra Kelley’s 
(Huepoint) surfer prints, 
such as a “retro printed 
floral,” as well as a winning 
palette of brights that in- 
cluded emerald green and 
the ubiquitous aqua. They 
also covered the halter sil- 
houette found in boutiques 
and department stores in 
Manhattan. 


On NEIMAN MARCUS’ top 
floor, where they house the 
créme de la créme, is the 
original YSL dress, a lettuce 
green chiffon confection 
with ruffles and the skinni- 
est of straps priced at $975. 
Downstairs, in the more 
affordable Junior’s Depart- 
ment, next to A.B.S. and 
Marc by Marc Jacobs, were 
some great stretchy cotton 
long tanks, tees and tiered 
flamenco skirts in shocking 
pink, red, orange and green 
colorways by Noelle. Per- 
haps a nod to Oscar de la 
Renta here? The mid-calf 


skirt is a modest $155. Mr. 
Schwarz of A.B.S. has al- 
ways had inner radar for the 
hottest trends of the season. 
His take on the Chanel skirt 
looked just right at $165. 
The dusty pink and white 
tweed mini, down to the 
frayed organza hem and 
faux pearl belt, is right-on. 


Since the 911 disaster, 
there’s been a significant 
migration of trendsetters 
from the streets of Park 
Avenue to country estates in 
Greenwich and its neighbor- 
ing Connecticut towns. 
Retailers are working hard 
to serve this new, sophisti- 
cated customer. Although 
Fairfield County has never 
stopped loving Lilly, these 
days the ladies love a whole 
new range of designers as 
well. Two of these Green- 
wich retailers show real 
customer savvy in fulfilling 
these needs. VISIBLE 
CHANGES SALON, a hair 
salon in Old Greenwich, has 
developed their accessories 
department remarkably well 
in the past two years. Those 
who loved the look in 
Donatella Versace’s latest ad 
campaign can pick-up 
Hype’s acid green saddlebag 
for $180. At 
ANTHROPOLOGIE in 
Greenwich, the floor was 
awash with floral prints. 
There were also plenty of 
little tops with Chanel-esque 
camellia detailing in the 

$50 range. 


“ONE-STOP SHOPPING” 
continued from page 1 


tion for the savvy boutique 
owner. 


THREADCOUNTZZZ: Ideal 
collection for crisp 100% 
Egyptian cotton pajamas, 
boxers and robes. Luxurious 
and comfy these ultra high 
thread garments possess a 
boyish charm. Particularly 
appealing, the “Heaven Sent” 
wrap and tie robe and pajama 
in pure white, accented with 
double black or brown stripes 
at pockets, sleeves and belt. 
Also charming is “Short and 
Sweet” a pink camisole and 
Capri pajama set with ribbon 
trim. Note that all pajamas 
come with matching mini 
pillow case packages. 


CARLTON HALL: Sleek 
sophistication is what this 
Texas-based designer offers 
each season. Her take on the 
ubiquitous Burberry plaid 
translates to a range of long, 
wrap robes with velvet collars 
and cuffs, as well as stylish A- 
line robes with zip-front and 
velvet trim. For entertaining 
— Hall’s solid velour, animal 
printed stretch velvet and 
panné velour pant sets and 
caftans. 


CASA VERDE: This brand 
new resource (division of 
MGT Industries) was a defi- 
nite find. Out of California, 
the collection reflects the 
vivid colors of the sunshine 
state. A must, the 100% silk 
charmeuse pajamas, gowns, 
and a not so basic wrap robe. 
Colors are lime, fuchsia, dark 
purple and persimmon. 





Many styles come with con- 
trast color taping and can 
double as club or resort wear 
— especially the flirty print 
dresses with Empire seaming 
and back ties. Our sketch 
illustrates one of their sophis- 
ticated two-piece combina- 
tions consisting of camisole 
with ruches over a flared 
skirt with contrast color trim. 
Adding to the collection, two 


CASA VERDE 


coordinating Moroccan-in- 
spired slippers that are avail- 
able in round toe style with 
beading or plain with curly 
toe shape. 


ATTITUDE: This designer 
collection (Kenan Enterprises) 
places the focus on delicious 
lingerie and at-home wear. 
Fashioned in ivory and mid- 
continued on page 10 


“ANYTHING BUT BORING” 
continued from page 3 | 


CAROLINA HERRERA 

Herrera always presents a very 
elegant collection. This season 
there is a very ski resort/sporty 
feeling complete with quilted 
vests, ski pants, scarves and fur. A 
highly functional favorite was the 
aubergine silk twill/fur wrap with 
pockets and zipper pouches, worn 
over a wine cashmere turtleneck 
and aubergine cashmere long skirt. 
As expected — there is great 
tailoring for evening. Chiffon, silk 
twill and.organza with gold leaf 
accents are the primary players. 
Most memorable was the ivory 
silk twill halter gown with an 
embroidered scarf, and for a bit of 
unique styling — an ivory tulle 
beaded halter top and ivory cro- 
chet evening skirt topped with an 
ivory silk twill ski vest. 


MARY PING 

Brimming with great pieces that 
explode with youth, this collection 
is one to watch. Presented at the 
Masonic Lodge (an interesting 
venue for her predominantly ice 
cream color palette), the colors of 
choice were white, teal and some 
black. Her practical details in- 
cluded lots of pockets. A favorite 
was the ivory crew neck, slightly 
cropped sweater with three-quarter 
sleeves worn with an white 
pleated slightly asymmetrical 
wrap skirt and tall black boots. 


PAMELLA ROLAND 

Here is a collection that is sophis- 
ticated, professional and very 
wearable. Standouts include 
charmeuse/satin pants with a green 
tweed jacket. Also a green tweed 
jacket with olive velvet pants. 
Another really likable color mix 
was a brown turtleneck with three- 
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quarter sleeves accented with pink 
fur cuffs and paired with a red 
skirt. 


MAURICE MALONE 

The look was a little edgy and 
young with an old-time gangster 
feel. There were pinstripe patterns, 
short skirts and minis with almost 
knee-high socks held up by sock 
garters. A classic and good looking 
white cropped, cotton tuxedo shirt 
with front tucks could add to any 
woman’s wardrobe. Another 
favorite was the black and white 
jacquard pattern shirtdress with a 
waist tied belt. And, skirts made of 
sleeves? There were two really 
cute looks — a black cotton, star 
pattern shirt-sleeve skirt paired 
with a gray V-neck sleeveless 
cashmere sweater, and a white 
cotton skirt with swinging sleeves 
and center front ruffles under a 
light gray silk and wool twisted 
turtleneck. 


JACKIE ROGERS 

From Russia with love, this 
collection included pieces that 
whispered of “Doctor Zhivago” 
— princess looking furs, including 
oversized muffs, tall hats and 
beautiful brocades and paisleys. 
The exaggerated fur muffs were a 
favorite. Many of her pants had a 
higher waist and were narrow at 
the ankles. In the words of stylist 
Astrid Brucker, “It’s very Marlene 
Dietrich in Russia”. 


JOHN VARVATOS 

Inspired by the streets of Soho and 
the various types of art, architec- 
ture, style and culture found there, 
John Varvatos, in addition to 
showing menswear, also presented 
his first women’s collection for 
fall/winter 2004. His really great 
pieces had a very urban feel but 
obvious femininity. Two favorites 
were outerwear — an espresso, 





stretch wool, clover lapel coat 
with pocket pin tuck detail and a 
fern, wool boucle waffle, patch 
pocket coat. 


PERRY ELLIS 

In his second collection for Perry 
Ellis, designer Patrick Robinson 
presented another hit. It was flirty 
with a 50’s flare. Faux fur muffs, 
jeweled/sparkle trimmed cardi- 
gans, brown leather bomber jacket 
over a navy/yellow/lilac hound’s- 
tooth straight skirt, a hound’s- 
tooth yellow/green jacket over full 
yellow/white print skirt, and a 
lavender knee-length coat were 
just a few of the many outstanding 
looks. 


UNITED BAMBOO, ESTEBAN 
CORTAZAR, RAIKA. D 


UNITED BAMBOO’s very 
wearable collection was ladylike 
with a sex kitten undertone. There 
were knee-length satin pleated 
skirts, tweed coats and jackets, 
mink stoles, flat shoes with fur 
ball accents and slightly bouffant 
hot roller looking hair. Young 
designer ESTEBAN CORTAZAR 
presented a collection with some 
winning pieces. The most memo- 
rable was a black coat with a dyed 
royal blue fox fur collar. Talented 
and about to finish his last year of 
high school in Florida, he has 
plans to move to NYC later this 
year. His work will be interesting 
to watch. RAIKA. D showed a 
well put together collection with a 
most notable color palette that 
consisted mainly of great lilacs 
and blues — a bit reminiscent of 
the sky as a storm closes in. The 
hair was wild and big, and the 
clothes have a very youth oriented 
urban feel. 





ROSES AMONG THORNS 


ondon Fashion Week 
(LFW) fall/winter 2004 will | 


not go down in the annals 
of history. There were fewer 
designers showing than last year 
and not enough “sensation” to 
keep the week buoyant. The 
continued exodus of star designers 
really hurt: without Galliano, 
McQueen, McCartney, Westwood 
and others, the London fashion 
scene fell flat. So where is Cool 
Britannia? Where is the raw talent 
and brilliant street style we have 
come to expect of London? Well, 
one had to really search but 
luckily a few were found. 


GILES DEACON at age 34 
showed his first collection. A 
veteran of Gucci, Bottega Veneta 
and Jean Charles Castelbajac, 
Deacon produced a strong show 
starring super models who have 
long since abandoned the London 
catwalks. Eva Herzigova, Karen 
Elson, Elise Crombez and Nadja 
Auermann’s presence set this 
show apart by looking so drop 
dead gorgeous. But it is Deacon’s 
collection that truly delighted. His 
debut was thoughtful and sexy, 
full of highly desirable prints and 
precise tailoring. Deacon’s tawny 
tweed suit was a must-have! His 
prints thrilled. Deacon was the 
star of LFW... so does this mean 
he will debunk to greener pas- 
tures? 


BOUDICCA, the design team of 
Zowie Broach and Brian Kirkby, 
sponsored by American Express, 
did not disappoint their fans who 








GILES DEACON 





“ROSES AMONG THORNS” 
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have elevated them to near-cult 
status. Their eternal black and 
white collection juxtaposed leather 
with floral printed nylon dresses 
and organza with wool to create 
strong sexy clothes. The collec- 
tion was full of silver gauze and 
dyed fox — luscious and expen- 
sive looking. 


Two houses, which are becoming 
more established, HOUSE OF 
JAZZ and EMMA COOK, both 
showed good collections featuring 
soft dresses, which were cleverly 
draped but clingy in just the right 
places. 


JONATHAN SAUNDERS, the 
much hyped youngster at LFW 
nicknamed the “Prince of Prints’, 
used the art deco movement as his 
inspiration and mixed it with hi- 
tech to create strong geometric 
prints in granite, orange, chestnut 
and cream. The collection was 
somewhat limited and not as well 
thought out as last season. While 
one very form fitting printed dress 
will be a seasonal must ... how 
many can a girl have in her ward- 
robe? And how many women can 
really wear a tight Lycra dress? 


BORA AKSU has become the 
“knits” king. The Turkish born 
designer featured women warriors 
(a recurring theme throughout the 
week) from Asia Minor wearing 
contrasting textures and fabrics. 
He teamed pastel knit dresses with 
heavy leather breastplates and 
wide belts. Dresses in earth tones, 
especially light camel and soft 
brown chiffon, were shown with 
thick leggings and boots. A funky 
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twist was his converse sneakers 
appliqued with thick woven heavy 
woolen and leather knee-hi spats, 
which gave the models a “Nanouk 


_ of the North” look. 


GHARANI STROK also favored 
this twinning of a pretty silk print 
dress overlaid with a heavy knit 
cardigan or hot pink sheepskin 
coat. 


Once again, SOPHIA 
KOKOSALAKI proved that she is 
a designer we need to respect. She 
will be designing the clothes for 
the opening and closing ceremo- 
nies at the Olympic Games in 
Athens this summer, so watch out 
— if they are anything like the 
lovely pieces we saw on the 
catwalk, stay tuned to your TV! 
Her collection was peppered with 
lovely wool and jersey dresses, 
accented in chiffon with clever 
pleating, tucks and knots. The 
interesting rouching made these 
dresses soft and sexy and highly 
wearable. Kokasalaki is a woman 
designer, designing for women. 
She knows that in order to strut 
and shine, a pretty dress that is 
comfortable and easy to wear, but 
sharp, is the order of the day. 


Overall, London Fashion Week 
belonged to the veterans, and 
equestrian themes abounded, 
along with women warriors and 
just plain strong women! 


PAUL SMITH’s collection was 
full of comfortable clothes, which 
were elegant and wearable with 
just a hint of something wacky and 
British, like his pleated skirt made 
out of school ties. This “Nautical 
but Nice” collection yelled out 
“Hello Sailor” featuring classic 
pea coats in navy and white with 


bright red linings, silk dresses with 
tiny flags and the models even 
wore their hair braided into ropes. 


JASPER CONRAN showed tight 
breeches and boots in a slight 
departure from previous collec- 
tions. This collection had a harder 
edge with the models carrying 
whips rather than handbags. 


RONIT ZILKHA also showed 
warrior women, mixing leather 
and chiffon with lots of patchwork 


_crocheted items giving a full on 


hippy ’70s look, helped by the 
models wearing huge afro wigs. 
Zilka’s collection was filled with 
tweed skirts in browns and beiges 
(even shiny at times), ponchos, 
crocheted sweaters (looking like 
those Afghans grandma used to 
make) and minis worn with striped 
knee-highs. All the prints were 
mismatched and worn together 
effectively, paisley and checks in 
brown were thematic. A star piece 
was a dyed blue fur vest worn over 
varied patterns. | 
BETTY JACKSON, long a cham- 
pion of earth tones, showed coats 
with sashes and fur collars, as well 
as very pretty pleated dresses | 
reaching just below the knee. 


BEN de LISI was very Ben de Lisi 
with his highly commercial collec- 
tion. When you get called to the 
Oscars, head straight to Ben to 
select your beautiful 40’s negligee- 
looking long dress, which slinks 
and drapes around a woman’s 
body like a dream. 


JULIAN MacDONALD, London’s 
master of “glitz and glam’, did not 
disappoint his fans, but issued a 


continued on page 10 





JUNE 7-9 NEW YORK 
FFANY NY SHOE EXPO 


JUNE 7-11 
FUR MARKET 


NEW YORK 


JUNE 7-18 NEW YORK 
RESORT MARKET 


JUNE 8-9 NEW YORK 
LUXE PACK NEW YORK 
(Luxury Goods Packaging) 


JUNE 10-14 ATLANTA 
WOMEN’S & CHILDREN’S 
MARKET 


| JUNE 11-14 LOS ANGELES 


THE ANNEX BY DESIGNERS 
& AGENTS (Women’s 


| RTW/Accessories) 


JUNE 11-15 LOS ANGELES 
WOMEN'S & CHILDREN’S 
MARKET 


JUNE 12-17 VICENZA, ITALY 
VICENZAORO *2 
(Int'l Fine Jewelry Show) 


JUNE 18-19 COLOGNE 
KIND & JUGEND 


(Int'l Baby to Teenager Fair) 





JUNE 18-20 BARCELONA 
NOVIAESPANA (Bridal) 


JUNE 21-23 BOLOGNA 
FASHION SHOE 
(Footwear) 


JUNE 24-27 FLORENCE 
PITTI IMMAGINE UOMO ~ 
(Menswear) 


JUNE 25-28 MILAN 
SPOSAITALIA 
(Bridal/Formal Wear) 


JUNE 25-29 DALLAS 
INT'L GIFT & HOME 
ACCESSORIES 


JUNE 27-JULY 2 MILAN 
COLLEZIONI UOMO 
(Menswear Designer Shows) 


JUNE 29-JULY 2 SAO PAULO 
SURF & BEACH SHOW 


JULY 2-4 FLORENCE 
PITTI IMMAGINE BIMBO 
(Children’s) 


JULY 2-5 PARIS 
MEN’S DESIGNER SHOWS 


JULY 3-5 PARIS 
CASABO 
(Multi-Sector Lifestyle) 





JULY 3-AUG. 29 NEW YORK 
FASHION ON THE PAVEMENT 
Every Sat/Sun. 
(RTW/Accessories) 


JULY 4-6 MUNICH 
ISPO 


(Sports fashions & equipment) 


JULY 5-8 PARIS 
WOMEN'S COUTURE SHOWS 


JULY 7-9 FLORENCE 
PITTI IMMAGINE FILATI 
(Yarns & Fibers) 


JULY 11-13 BIRMINGHAM 
PREMIER KIDS (Childrenswear) 


JULY 13-16 HONG KONG 
FASHION WEEK 


JULY 14-15 NEW YORK 


EUROPEAN PREVIEW 
(Fabrics) 


JULY 16-18 BERLIN 
BREAD & BUTTER 
(Men’s/Women’s Fashion) 


JULY 17-20 LOS ANGELES 
CALIFORNIA GIFT SHOW 


JULY 17-21 MIAMI 


CRUISE 2004 SWIMWEAR 
SHOW 


“ONE-STOP SHOPPING” 
continued from page 5 


night black silk/Lycra crepe 
are elegantly cut separates 
from camisoles to wing col- 
lared tops, drawstring pants, 
all-over lace chemises, gowns 
and robes. Gowns, robes, 
tanks, pants and baby doll 
sleep sets are shown in classi- 
cal medallion stretch lace 
combined with jacquard for a 
contemporary take on the 
Orient. For sensuous 
loungewear, Attitude offers 
off shoulder camisoles, long 
tunics and palazzo pants ina 
fluid Soybean jersey. More 
classic looking, but equally 
alluring, are separates and a 
shawl-collared robe in yarn- 
dye striped silk charmeuse 


LOUNGERIE: Here is a collec- 
tion aimed at the contempo- 
rary customer who lives in 
Juicy Couture and other hip 
brands. Check out the cute 
1x1 thermal separates with 


satin accents like the Henley 
top, the button-front hoodie, 
cropped athletic and yoga 
pants. Cute ruffle trimmed 
cardigans, camisoles and 
tanks make perfect layering 
pieces paired with ruffled 
Capri or lounge pants for 
chilly evenings in the dorm. 


FIORUCCI: This was an 
adorable collection from an 
Italian label making a strong 
comeback. Youthful styling 
combined with charming 
conversational prints make 
this line a winner. Included 
are inner /outerwear sepa- 
rates, triangle and soft cup 
bras, thongs, boxers, panties 
and much more. 


SWIMWEAR RESOURCES 
TO SEE 


CLUB MED: Contemporary 
missy swimwear comprised 
of primarily two-piece styles. 
Conversational, stylized floral 
and retro ‘50s photo prints 


“ROSES AMONG THORNS” 
continued from page 8 


scathing statement to the press about the lack of support in the UK for 
the fashion business, hinting strongly that this was his last season to show 


at London Fashion Week. 


WHAT IS GOING: 
Gratuitous nudity and 
basic slut style. 
Bosoms out. 

Lazy over-designed clothes, 
which require an instruction 
manual to put on. 


Supermodels. 
Celebrity endorsed fashion 
labels. 

All black always. 





WHAT IS COMING: 
Spats and gaiters in tweed, 
suede and leather. 
Sheepskin coats in all colors. 
Pleats (and they work, everywhere 
... and they are flattering). 
Prints: bold optics, Pucci-like 


swirls, paisley and op art. 
Cover up! Be sexy but not trashy, 
lower the hemlines, stitch up 
some of that cleavage and strut 
your stuff in some 
very feminine dresses. 





were the most eye-catching. 


PLAYBOY: Sexy but not an 
overdone collection. We loved 
the red/white/blue “Ameri- 
cana” group and the active 
sporty range in black, with 
red and white racer stripes 
and bunny logo. 


BLUEPOINT: Missy contem- 
porary swimwear in lovely 
solids and prints. The pink 
“Color Me Suede” group 
showed a lovely Empire halter 
maillot, and a sophisticated 
lace-front tankini with skater 
skirt. Other standouts in- 
cluded the vivid “Maui” floral 
range and the swimsuits in a 
brushstroke pattern — best in 
hot orange. 
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